Evaluation of an accident prevention campaign in a major Greek industry.
As epidemiologic intervention study was carried out (based on a multiple-choice questionnaire) to determine whether a two-month accident prevention campaign launched by a major Greek cotton company would result in an increase in the relevant knowledge of the production workers. The sign test revealed a statistically significant increase (P less than 0.05) in the knowledge of only those workers who were motivated enough to participate in an initial competition and receive most of the information during the subsequent campaign. Two major factors can be identified as having affected the outcome of this campaign, namely: the careful definition of its content and of the means to be used; and the personal contacts established between the occupational health professionals and the target workers during the two-month period.